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where                

a�ention
worksAn Audience that 

Commands Attention

Engaged, receptive audience during moments of focus

A�uent consumer audience with high spending power 

60% C-suite companies
(250+ employees) 

Senior Executives & professionals 
(C-suite, Directors, Managers) 

An influential decision maker with purchasing and investment decisions

Ave income 
UK - £109,000    |    EU - €90,000



Where European 
Attention Lives
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London
Manchester
Birmingham 
Bristol
Edinburgh
Paris 
Lille
Bordeaux
Lyon
Marseille 
Nantes
Toulouse
Brussels 
Munich 
Frankfurt 
Berlin 
Hamburg 
Dusseldorf 
Dresden 
Dortmund
Mannheim
Stuttgart 
Cologne
Leipzig

O�ces located in leading 
financial and business precincts

940
digital screens

620
locations



The Business Powerhouses of Europe

City Of London Frankfurt
La Défense

A leading global financial hub, home to 
finance and tech firms.

• 10% of total UK GDP
• 40% of global FX transactions
• 500,000 employed 

Europe’s largest business district.

• 10% of total FR GDP
• 3,500 companies, many listed on the CAC 
• Financial sector employs approx. 200,000 

The financial capital of the Eurozone.

• DAX E2 trillion market cap
• Headquarters for major banks 
• Financial sector employs approx. 100,000  



Designed by renowned architect Norman 

Foster, the landmark “Gherkin” is located in 

the financial district in the City of London. 

The Gherkin (c.2004) stands 180m tall, 

comprising 41 floors. 

 Potential weekly audience contacts – 115,000    

ECN advertising screens - 2 

The Squaire is Germany’s largest o�ce building.  Located directly adjacent Frankfurt airport, 

it captures leisure and business travellers as they walk between the airport and train station.     

The Squaire (c.2011) is 660m long, 65m wide and 45m tall. 

Potential weekly audience contacts – 506,000    

ECN advertising screens – 9 

 An iconic o�ce building, located in La Défense, the largest 

business district in Europe. 

 Tour Areva (c.1974) stands 178m tall, comprising 44 floors.  

Potential weekly audience contacts – 230,000     

ECN advertising screens - 2 

Premium o�ces where Premium o�ces where 
leading businesses live
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Increase brand awareness when 
decisions are made

Screens situated in premium o�ces 
with no competing advertising

High dwell time (ave. 45s)

Brand safe

more trusted than other OOH 
environments2x
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Tenant targeting
buy specific packages either by 
company size (SME, Large) or sector 
(i.e Finance, technology, property, etc) 

Curated content
align your advertising with 

relevant content (i.e business 
news sponsorship) 

Programmatic targeting
enables nimble campaign management 

HD video
(re-target social /online media)

Contextual creative
(location time triggers) 
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Audience 
behavioural 
research data

Independent campaign 
play-out verification 

across all markets

E�ectiveness/ROI studies

Audience impressions for accurate 
trading/pricing (week)
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Trusted 
by

Trusted 
by

leading global
brands 
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Results: 
Happydemics research proved this campaign lifted 

AXA's performance across 4 di�erent brand metrics. 

Timing: 
March 2025 

Outcome: 
236% uplift in brand consideration

 Markets: 
UK, France, Germany 

Axa, a global insurance service 

provider wanted to reach mid-sized 

and multinational companies to 

increase awareness of its risk 

mitigation products.
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Cathay Pacific, the global, premium travel company were looking to promote its new 
business class service to frequent international travellers. 

Results: 
Happydemics research proved this campaign saw an uplift of 248% in Brand 
Consideration across all 3 European markets. 
 

Timing: 
February 2025 

Outcome: 
211% uplift in 
brand consideration

 Markets: 
UK, France, Germany 
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Leading IT companies promote their business products to 
ECN’s a�uent, tech-savvy audience.

Results: 
Happydemics research confirmed B2B/Tech campaigns 
saw a staggering average uplift of 504%in brand image.
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Book via direct or programmatic channel .

One point of contact, one media buy. 

Submit one creative for each country or 
provide ECN with a single set of creative 
assets and we will localize and distribute 
them across our network. 

Centralized campaign management – 
booking, scheduling, and reporting 
provided for multiple European cities. 
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Audience
Influential and a�uent

Environment
A premium, brand safe and trusted space

E�cient
Cross-market scale, one-stop

E�ective
 Proven attention to outcome link

Easy
Streamlined booking and delivery



We support companies making a 

positive impact on our environment 

and communites 
MeasureGi

ve

 back

Reduce

O
�set

Independent partners measures 

our environmental impact

2030 target: reduce scope 1 & 2 

emissions by 85%. 
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The emissions of the ECN network 

are o�set via di�erent programs

Advertising with Advertising with 

Positive ImpactPositive Impact



www.ExecutiveChannelNetwork.com

Ready to reach Europe's Most A�uent Decision Makers?


